
Charlie Wilson is not con-
tent to run just his own cam-
paign for Indian River County 
Commission.

He plans to unveil all the 
weapons in his campaign ar-
senal for others to use in run-
ning against the incumbents 
who had a hand in his oust-
er from the Vero Beach City 
Council.

What seemed last fall like 
political guerrilla theater fol-
lowing his surprise first-place 
finish in the City Council race 
is now morphing into guer-
rilla boot camp.

Later this month, Wilson will 
hold workshops in his new-
ly-opened campaign head-
quarters for candidates who 
share his desire to bring about 
change at Vero City Hall.

“This is actually not per-
sonal,” Wilson said, even as 

he mentioned that Council 
members Sabe Abell and Tom 
White were among those who 
would not be welcome.

“I am training people to re-
place them,” Wilson said.

Entrenched forces, he said, 
“have been very effective at 
representing their point of 
view, whether it’s the Indian 
River Neighborhood Associa-
tion or the people who have 
been in charge at the City of 
Vero Beach for years.”

A game-changer is about to 
be unleashed on the race for 
Vero Beach City Council.

Former Vero Beach Mayor 
A. Craig Fletcher – a seven-
generation Vero native --  told 
Vero Beach 32963 on Monday 
he plans to seek to return to 
the City Council to help get 
the city out of the electric 
business, and work to take 
back control of Vero Beach 
from city staff.

As electric costs soared and 
the debate over getting the 
Vero out of the electric busi-
ness raged, City Hall insiders 
often dismissed those who 
opposed the city’s power op-
eration as carpetbaggers --- 
most of them living outside 
the city limits.

That won’t fly against 
Fletcher, whose grandfather 
moved to Vero Beach in 1903 
and built the first bridge 
across the Indian River. His 
father was a former mayor of 
Vero and his brother was an 
Indian River County Commis-
sioner.

Like the rest of Vero rate-
payers, Fletcher skeptically 
waited until January for the 
promised drop in electric 
costs,.  The bill he received for  
January -- double what his 
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Piper sales -- and jobs -- take off
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The buzz is starting to come 
back at Piper Aircraft.

The PiperJet -- the com-
pany’s big gamble to get into 
the Very Light Jet market -- 
remains on its new course 
for a 2013 delivery of its first 
planes.  But more importantly 
for the local economy right 
now, Piper is selling propeller 
planes again, and hiring back 
hundreds of workers to get 
them to market.

Piper is expecting to in-
crease sales by more than 50 
percent in 2010 from the 90 
planes it sold in 2009. To build 
them, it has hired back 240 
people from its recessionary 
lows and that is good news for 
a county that is experiencing 
14.3 percent unemployment.

“Our growth strategy has 
enabled our business to grow 
and come back strong in re-
cent months, and the resulting 
rise in demand has made it 
possible for us to bring back 
hundreds of people, many of 
whom are friends and neigh-
bours who were laid off when 
sales dropped dramatically,” 
said Piper President and CEO 
Kevin J. Gould.  

While no one at the compa-
ny is willing to say the reces-
sion that crushed the general 
aviation industry is now in 
the rear view mirror, Piper ex-
ecutives are pointing to a new 
growth strategy – especially in 
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and on the county Planning and 
Zoning Commission.

While on council for four years, he 
said he read every piece of paper that 
came across his desk and that he was 
the first council member to ask for a 
computer in his office, to aid in his 
research and communication with 
staff. 

Since retiring from McDonell-
Douglas, where he worked on anti-
tank missile systems during the Cold 
War, Fletcher has consumed himself 
with his passion for golf and for an-
tiques, especially old watches and 

clocks.
 He takes them apart and rebuilds 

them in his machine shop for months 
at a time. It’s tedious, intricate work. 
Fletcher is patient, thorough and an 
expert at dissecting things, wheth-
er they be contracts or grandfather 
clocks. 

Just the thought of the city coun-
cil not reading a complete document 
of a $2 billion contract in its entirety 
gets him really steamed.

“They just want the Cliff Notes ver-
sion, they want it broken down for 
them and when you do that, you rely 
on the staff interpretation or the in-
terpretation of consultants who work 
for the staff,” he said.

Fletcher said he does not intend 
to join forces with Operation Clean 
Sweep in this campaign, and that he’s 
“leery” about the referendum effort 
being undertaken. 

He said the city should go willingly 
to get its territory taken over to avoid 
years in court.

“I think a referendum would end 
up causing a great deal of litigation 
and the Public Service Commission 
will get involved, and the PSC doesn’t 
do anything quickly,” he said.

When asked if he would have the 
will to participate in radical change 
in the city’s top staff, Fletcher was 
quick to recall that he spearheaded 
the effort to terminate City Manager 

Rex Taylor.  
He said he also was opposed to 

hiring City Attorney Charles Vitunac 
after his less than stellar career with 
the Board of County Commissioners. 
But Fletcher places much of the fault 
for goings on with the council, as one 
would blame a parent for an out-of-
control child.

“The City Council needs to take 
control of the city back from the 
staff,” Fletcher said. 

“The current staff needs to be given 
clear policy statements -- clear direc-
tives to follow and they need to follow 
them.”

In November, Fletcher will take on 
one incumbent who successfully de-
feated him in 2004. Vice Mayor Sabe 
Abell, with the help of the Indian 
River Neighborhood Association, un-
seated the two-term councilman.

“At the time, everyone was con-
cerned about growth and I agreed 
with them, but I didn’t agree with 
them as much as others did,” Fletch-
er said. 

“The IRNA told me they would 
show me how much power they had 
and the way to do that was to get 
somebody out.”

If elected, Fletcher will have to 
work with once-enemy Councilman 
Brian Heady to get things done. There 
is still ill will between the two over 
the city, under Mayor Fletcher, suing 
Heady for campaign finance viola-
tions. 

Fletcher said he wants to find ways 
to work with whoever is on council to 
come to a swift and prudent conclu-
sion to the electric issue.

“I stir the pot a lot and that’s why 
people have strong feelings about 
me, as they do with Brian, but stirring 
the pot is not enough,” Fletcher said. 
“In order to get something done on 
the city council, you need to be able 
to count to three. 

“Going around beating people 
on the head politically all the time 
doesn’t get things done.”

In regard to the upcoming private 
meetings involving FP&L, City Man-
ager Jim Gabbard and Acting Utility 
Director John Lee, after the public 
expected the whole deal to be nego-
tiated in the sunshine, Fletcher said 
he would put his foot down if he was 
currently seated on the council.

“I would be in Jim Gabbard’s office 
when they (FP&L) showed up and I’d 
be complaining about the fact that it 
wasn’t before the city council itself,” 
Fletcher said. 	

“There should be no more con-
tracts with redactions given to the 
city council, it is not up to the staff to 
decide whether or not the city coun-
cil can be trusted. 

“You elect the members of the City 
Council to represent you and you 
trust them to do that. You don’t elect 
the staff.”
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Talented graphic artist wins top awards
When graphic artist Amanda Rob-

inson designs a birth announcement 
a couple of months from now, it’ll be 
for a very special client: her own new 
baby. And just in time for that, she has 
created a new arm of her company, 
just for invitations and announce-
ments, calling it Peachleaf Papery. 

 Robinson’s design firm on Cardi-
nal Drive, Squared Studios, just won a 
top-tier sweep of four “Best of Show” 
awards at the Treasure Coast Adver-
tising Federation’s Addy Awards last 
month.

Last year, the invitations to Robin-
son’s own wedding not only won at the 
Treasure Coast competition, but went 
on to national competition after tak-
ing gold and silver awards at District 
level, which includes 25 local divisions 
in the state of Florida and the Carib-
bean.

 No doubt, as the petite 30-year-
old rose to receive her awards at an 
elaborately staged event at Stuart’s 
Lyric Theatre March 4, she got a kick 
from an insider who understands just 
how hard she’s been working  – or at 
the very least, an elbow. Robinson is 
seven months pregnant with her first 

child, with husband Joe Robinson, 
who works with the family-run Laurel 
Corporation. He is the son of  Deb and 
Peter Robinson, 30-year beachside 
residents whose firm develops, builds 
and sells properties.

 The peer-designated Addy Awards 
for the chapter extending from Vero 
Beach to Stuart included many of her 
collaborators, she says. 

The Addy Awards, founded in Flor-

ida in 1960, 
became a na-
tional event 
in 1968, and 
honor ex-
cellence in 
advertising. 
Competition 
begins at the 
local level, 
then goes on 
to regional 
then nation-
al events.

“ T h e s e 
people are 
my friends 
and collabo-
rators. A lot 
of my cli-
ents are my 
friends too.

At the end of the day, that’s what’s 
important: to foster those relation-
ships, which go back into the com-
munity. That’s happiness, for me,” she 
says.  

Raised in Philadelphia, Robinson 
thought happiness would be a dras-
tically different scenario: to work as 
a trainer of marine mammals at Sea 
World -- “otters and dolphins,” she 
says. 

To that end, she started out as a zo-
ology major at the University of Flor-
ida.

A lifelong competitive swimmer, 
high achiever and lover of the sun, she 
had turned down Cornell to go to the 
University of Florida. “It was home to 
me,” she said, whereas Cornell’s cam-
pus was “dark and dank.”

Soon after, she switched to a public 
relations major.

 After college, she got a job as mar-
keting coordinator with Morris Ar-
chitects in Orlando, a top-ten inter-
national design firm specializing in 
hospitality and entertainment.

 “When I came, they were working 
exclusively with ad agencies in Orlan-
do, and I wound up handling all the 
graphics, from customer proposals to 
customer covers. I was 24, and it was 
wonderful.”

Then she met her husband-to-be, at 
a costume-themed birthday party in 
2003. She took one look at his get-up 
and delivered a zinger he apparently 
found irresistible: “You’re an idiot,” 
she declared.

“He became pretty much my first 
real boyfriend,” she says. “I never re-
ally dated before that -- everybody in 
college just wanted to get wasted. I 
knew that long term, I wanted to fall 
in love with somebody I would want to 
spend the rest of my life with.”

Five years later, she was designing 
their wedding invitations – themed 
on the fact that Joe Robinson is Jo-
seph the Fifth in his family. They set 
the date: 6-07-08, and the design was 
a done deal. “One love, between two 
people, over three days in paradise…” 
the invitations read. 

Right away, her in-laws-to-be en-
couraged her to go into business for 
herself.

“I’m too young,” she insisted. Then, 
on a whim, she pitched a campaign 
for the Royal Palm Pointe hair salon, 
Calvetti and Co., looking to update its 
image. “I really just pitched something 
to them for practice, to get their reac-
tions and move on. But the next night, 
they signed the contract.”

Today, at 30, her type-A drive has led 
her in a  tight circle of success – from 
UF, to a big job with an Orlando ar-
chitectural firm, to starting her own 
business in a town she says is “the per-
fect place to raise kids” with the man 
of her dreams.  She is one very happy 
woman. 

 “I love what I do,” says Robinson. 
“That’s the appeal of working for my-
self. There’s never been a moment that 
I didn’t love my job.”

Michelle Genz
Staff Writer
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Friends rally in support of Answer to Cancer

Five years ago, a group of Grand Har-
bor friends, who had all been touched 
by cancer in one way or another, came 
up with the idea of a community char-
ity event to help fight the disease, and 
Answer to Cancer was launched.

With two outstanding courses at 
Grand Harbor and a smaller but equal-
ly challenging course on the adjacent 
Oak Harbor property, opting to have 
a golf tournament was the easy part; 
deciding where to donate the money 
proved more difficult. 

They eventually determined that 
the event should benefit all forms of 
cancer and they were adamant about 
having 100 percent of the funds raised 
to be applied towards research or pa-
tient care.  

“We decided we wanted the money 
to stay local and to go straight to our 
own cancer center,” said committee 
member Carole Casey.  Carole’s hus-
band, Don, and friend Carole Plante, 
themselves both cancer survivors, 
have co-chaired the event since its 
first year.

Unfortunately, the record rain-
fall Sunday night into early Monday 
forced the cancellation of the tourna-
ment, but it certainly didn’t dampen 
the spirits of the 240 people who at-
tended the dinner Monday evening.

 And, so they wouldn’t miss out on 
an afternoon on the links, Grand Har-
bor generously gave rain-checks to the 
sponsors and to everyone who had 
signed up to play.  

The evening turned out to be a de-
lightful one, both outside with balmy 
breezes, a full moon and a welcoming 
Luminaria-lined driveway, and inside 
with guests fresh and energetic after 
not having played an afternoon of golf.  

The soft, acoustical guitar sounds of 
the talented Terry Dobson provided 
the perfect background music, and 
additional Luminaria on the tables 
in remembrance of loved ones rein-
forced the importance of the mission.  

As the group mingled over cock-
tails, committee members solicited 
arm-lengths of tickets for the 50/50 
drawing, which guests wore like boas 
draped around their necks.  

“We’re hoping to raise more than 
$30,000 and I think we will,” said Car-
ole Plante.

 “We’ve raised more than $100,000 
over the past five years and this year 
is bigger than ever.  We are giving the 
money to the Cancer Center through 
the Foundation [Indian River Medical 
Center Foundation] to redo the wait-
ing room.”  

Carole Plante and Don Casey spoke 
briefly to the group before dinner 
and introduced Indian River Medical 
Center Foundation’s Executive Direc-
tor Jan Donlan, and Murray Fournie, 
Director of Major Gifts and Planned 

Giving.   
Remembering the fear on the faces 

of a husband and wife she had no-
ticed at the Cancer Center, Plante said, 
“Cancer is debilitating and very scary.  
We want to make the waiting room 
into a comfort zone for the patients 
and their families.  We cannot thank 

you enough for being here and sup-
porting us.”

Casey also introduced Dr. John Pe-
tersen who had treated him at the 
Cancer Center, quipping, “I’m glad 
that I’m here and I’m glad you’re here.”  

They had graciously invited me to 

Don and Carole Casey       Photos: Mary Schenkel
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